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OTA is a 501c3, tax-exempt charitable non-profit with a mission to enhance online trust and user empowerment, 
while promoting innovation and the vitality of the internet.  OTA’s goal is to help educate businesses, policy 
makers and stakeholders while developing and advancing best practices and tools to enhance the protection 
of users' security, privacy and identity.  OTA supports collaborative public-private partnerships, benchmark 
reporting, meaningful self-regulation and data stewardship.
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